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Our vision:  
 

For every child to enjoy and succeed in mathematics, regardless of 

background.  
 

Our mission:  
 

To transform mathematics education in the UK. We work in partnership to 

empower and equip schools to deliver world-class mathematics teaching. 
 

Our values: 
 

Partnership: We collaborate – across our teams and with our schools – to 

learn from each other, increase our effectiveness and make the greatest 

collective difference.  

 

Excellence: We strive to be the best in our field and are committed to 

producing high quality, evidence-based work.  

 

Compassion: We care about one another, are mindful of wellbeing and show 

empathy. We encourage a positive and energetic working environment. 

 

Growth-mindset: We are dynamic and focus on progress and continual 

improvement. We strongly believe in achievement for all.   

 

Innovative: Our work is transformative and pioneering. We establish and 

promote new ideas; challenging the status-quo in order to bring about lasting 

change.  

 

Purposeful: We are dedicated to making a positive difference in mathematics 

education. We are passionate about mathematics and the role of teachers, and 

we have unity of purpose.  
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Dear candidate,  

 

We are delighted you are interested in the role of Communications Officer (press and 

marketing). 

 

Mathematics Mastery is a professional development programme for teachers. We work in 

partnership with schools to embed a mastery approach to mathematics teaching, aiming to 

improve pupils’ understanding, enjoyment and attainment in maths. Our approach is based 

on international research and best practice, inspired by Singapore and Shanghai.  

 

Mathematics Mastery was originally established as an Ark UK Programme in 2011 and has 

grown steadily over the last five years. We now work with 2,000 teachers from 265 schools 

to deliver the Mathematics Mastery programme, who then teach over 60,000 pupils with 

lessons designed and developed by us. The ‘mastery’ concept has gained significant 

prominence during this time. 

 

The communications team was established in late 2015 with the aim of raising the profile of 

our work and brand, driving partnership growth and enhancing engagement with key 

audiences. This is an exciting opportunity for a motivated and ideas-driven person to join 

our expanding team. You will play a pivotal role in developing and implementing our 

marketing strategy, enabling us to increase the number of schools we work with year on 

year.   

 

The role will also include a range of broader communications activities, including media 

relations, stakeholder relations, digital, content generation, story building and news 

gathering. The successful candidate will have experience in a fast-paced communications, 

PR or marketing environment. You must be able to demonstrate your ability to think 

creatively and strategically. We will want to see evidence of your ability to engage with 

different audiences, and your keen eye for news generation and profile-raising 

opportunities. 

 

To apply for this role, please submit your CV and a covering letter to 

recruitment@mathematicsmastery.org, quoting ‘Communications Officer’ in the subject 

line, by 12.00pm on 16 June 2016. Interviews will be held on Thursday 23 June. 

Please tell us in your application if you foresee any issue with this date. 

 

We look forward to hearing from you.  

 

Yours sincerely,  

 

Charli Scouller 

Head of Communications 

mailto:recruitment@mathematicsmastery.org
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Job Description: Communications Officer 

 

Reports to: Head of Communications 

Salary: £27k - £32k depending on experience 

Start date: As soon as possible 

Contract: Permanent, 37.5 hours per week 

Location: Holborn, London 

 

Purpose of role 
To raise awareness of Mathematics Mastery (our organisation, our programme and our 

approach) among key audiences, drive the growth of our partnership of schools, and 

strengthen our communications activities across a range of platforms.  

 

Scope of the job 
We are seeking a talented, creative and confident Communications Officer who can hit the 

ground running in this new position. This is an exciting opportunity to gain experience 

across a range of communications and marketing activities – as well as bring your 

knowledge and expertise into the role.  

 

The Communications Officer will manage our school recruitment marketing day to day, 

making a tangible difference to the growth of the organisation. Reporting to the Head of 

Communications and working alongside another Communications Officer, you will also 

work closely with colleagues across our operations and education teams.  

 

Key Responsibilities  

 

Marketing and communications  

 Support the development and delivery of an effective communications and marketing 

strategy, to enrich broader organisational objectives and growth. 

 Play a key role in the recruitment of new partner schools, developing ideas for 

targeted engagement and working with colleagues to meet agreed annual targets. 

 Take the lead on scoping out new marketing approaches, including presence at 

events and conferences, building relationship with key organisations and networks, 

and digital advertising. 

 Ensure our marketing activity is closely aligned with operational activity, to ensure 

systems, monitoring and processes work together smoothly. 
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 Database management to ensure we have access to key audiences, including scoping 

out new ways to access and manage information. 

 Take the lead on day to day marketing activity for work which supports our 

programme, including our books and training sessions. 

 Monitoring and measuring the results of marketing and communications activities 

and reporting on progress. 

 Proactively seek out opportunities to raise awareness, including relevant awards. 

 

Press office 

 Support and develop our media profile to generate quality coverage across a range of 

print, broadcast and online outlets. 

 Monitor the news, political and policy agendas, highlighting relevant opportunities 

for response. 

 Build strong relationships with relevant media contacts, proactively seeking out 

opportunities for comments and stories. 

 Take the lead on story gathering, working with colleagues across teams to stay up to 

date with organisational news and developments. 

 

Brand management 

 Work with colleagues to ensure consistency across all marketing and 

communications materials – developing templates and toolkits where necessary. 

 

Digital and social media 

 Ensure the website is continually updated and optimised as a key communications 

channel. 

 Identify opportunities to improve and update our digital communications. 

 Supporting the development of video content and maintaining our image library. 

 Monitoring and evaluating social media and website activity. 

 

Stakeholder relations 

 Build strong relationships with our partnership of schools, funders and other 

relevant organisations. 

 Support the organisation of donor events, ensuring smooth running and maximising 

opportunities for promotion. 

 Manage volunteer programmes in relation to donor activity. 

 Support the team on donor reporting, ensuring deadlines are met. 

 

Content generation 

 Proactively identify opportunities for new online content, news stories and features, 

working with colleagues to generate fresh ideas on a regular basis. 
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 Draft press releases, blog posts, partnership updates and other high quality copy for 

a range of audiences. 

 Identify case study opportunities and produce a regular stream of fresh content 

which demonstrates our impact. 

 

General 

 To carry out any other duties which fall within the scope, spirit and purpose of the 
post as requested 
 

 

Person Specification 
 

Experience, knowledge and skills 

 Experience within a fast-paced PR, communications and marketing environment 

 Knowledge and understanding of the media and working with journalists 

 Experience of developing and implementing communications/marketing plans  

 Strong writing skills, including press releases, articles and blogs 

 Understanding of segmenting audiences and targeting messaging accordingly 

 Strong organisational and planning skills, ability to work to deadlines and prioritise 

effectively 

 Knowledge and understanding of social media and digital communications 

 Knowledge and understanding of Google Analytics 

 

Attributes 

 Self-motivated and confident  

 Positive, energetic and enthusiastic 

 Creative thinker and ideas driven   

 Strong networking and interpersonal skills 

 A team player who can work effectively with staff across the organisation 

 Strong attention to detail 

 Strong belief in our vision, mission and values 

 

Qualifications 

 Educated to degree level 

 Professional marketing qualification (desirable) 

 

Other 

 Understanding of the education landscape and issues affecting mathematics 

education (desirable) 
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Training and professional development 

 

We are committed to the professional development of all members of the Mathematics 

Mastery team. As Mathematics Mastery is part of the Ark family, staff also benefit from the 

Ark training and professional development programmes. We also encourage staff at all 

stages of their career to take advantage of international visits and opportunities across the 

network. 

 

Other staff benefits 

Alongside our continued focus on professional development, we also offer a variety of other 

benefits which help our employees plan their finances and look after their wellbeing. 

 GymFlex: Save up to 40% at your local gym 

 Discount scheme: Employees can access up to £1,000 in savings a year from 

over 3,000 major retailers 

 Interest Free Loans: We offer employees up to £5,000 in interest free loans 

for season ticket or bicycle purchases 

 Childcare Vouchers: All employees are eligible for tax free childcare vouchers 

as part of a salary sacrifice scheme 

 Healthcare: A low cost plan that gives you money back towards the cost of your 

optical bills, dental costs and consultations 

 

Equality and diversity  

Mathematics Mastery is committed to a policy of equal opportunity for all staff. We 

encourage a diverse workforce and aim to provide a working environment where all staff, at 

all levels, are valued and respected. Discrimination, bullying, promotion of negative 

stereotyping and harassment are not tolerated. 

To that end, we will not discriminate on grounds of gender, gender identity, race, disability, 

sexual orientation, religion or belief, age, marriage and civil partnerships, pregnancy and 

maternity, caring responsibilities, part-time working, or any other factor irrelevant to a 

person’s work.  

Mathematics Mastery’s HR procedures (for example, for recruitment and selection, staff 

appraisals and career progression) are based on an assessment of an individual’s ability and 

their suitability for the work. We are committed to providing all staff with opportunities to 

maximise their skills and achieve their potential, offering flexible working arrangements 

wherever possible. 
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Safe recruitment procedure 

 

We are committed to safeguarding and promoting the welfare of children and young people.  

In order to meet this responsibility, we follow a rigorous selection process to discourage and 

screen out unsuitable applicants. This process is outlined below, but can be provided in 

more detail if requested.  

 

Disclosure 

We require all employees to undertake an enhanced DBS check. You are required, before 

appointment, to disclose any unspent conviction, cautions, reprimands or warnings under 

the Rehabilitation of Offenders Act 1974 (Exceptions) Order 1975. Non-disclosure may lead 

to termination of employment. However, disclosure of a criminal background will not 

necessarily debar you from employment; this will depend upon the nature of the offence(s) 

and when they occurred.  

 

Shortlisting and Interview Process 

 A limited number of candidates who meet the specification criteria will be invited to 

take part in an in-depth interview (some roles will be subject to a two-part interview 

process).  

 Candidates will be asked to address any discrepancies, anomalies or gaps in their 

application form.  

 

Reference checking 

References from the previous and current employer will be taken up for shortlisted 

candidates, and where necessary employers may be contacted to gather further information.   

 

Probation 

All new staff will be subject to a probation period of six months (which may, in certain 

circumstances, be extended by up to 10 weeks). The probation period is a trial period, to 

enable the assessment of an employee’s suitability for the job for which they have been 

employed. It provides us with the opportunity to monitor and review the performance of 

new staff in relation to various areas, but also in terms of their commitment to safeguarding 

and relationships with young people. 


